IT'S ALL ABOUT THE LINK JUICE

Linking, Social Media, Content

Get found from related sites

Get known in your industry: “halo effect” |—| N |< JU | CE
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OFF-SITE TRAFFIC DRIVERS

“Free” or “Earned” Paid

. . . . Publi .
Directories | Social Media | Content . Advertising
Relations

Consumer-
Free & Paid | Generated | Publications/ Media Text &
Listings Content & | Multimedia Display

Sharing
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SBUTH LAKE|CAPITOL HIlL ™ EARMsSt

LOWER
©, QUEEN ANNE

@  UNION
usal

Garret Cordhen
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1 review Interior Design
234 Dexter Ave N - (425) 246-3063
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W /A\Y Garret Cord Wemer Architects
Noreviews Achitect
| | | E e gning i & iz © r
3132 Western

Ave - (800) 478-1956 Website Directions

Competitors

CUSTOMERS DO gz, o v
120 e 00 7754 Woisio Drstons
Do your own “red block” analysis = weopaces

Interior Designers & Decorators in Seattle - Houzz
www.houzz.com  ...» Seattle Metro » Interior Designers & Decorators ~ Houzz
home decorators. Search portolios, ratings,
i

Interior Designers & Decorators in Seattle, WA - Houzz
houzz.com> ...» Seatlle Metro » Seattie » Interior Designers & Decorators ~ Houzz
eattle, WA intorior designers and home decorators. Search portolos, ratings,
jiews to find the top local Seattle interior

'
+ Seattle » Home Services » Interior Design - Yelp
. + www.yelp.com/c/seattle/interiordesign ~ Yelp
Reviews : The Best Interior Design in Seattle on Yelp. Read about places like: Seattle Design
: Solutions, Rebecca West Interiors, Renate Ruby Design, Authentic Home, ...
'
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CBS Seattle rorowus [ [

Food & Drink

Best Popcorn in Puget Sound

011 401 P

v« O 23 View Comments

CONTENT

Article links to website

Rolated Tags: Great Northwest Popcorn, Kukuruzs, POP gourmet popoorn, popcom, Renton, Seattie, Tacoma

Popcom. I's notjust for the movies anymore. Here are
‘some gourmet shops to try around the Sound:

Seattle, WA 98101
206.623.8000
hitp:/iwww kukuruza.com

Just three blocks from Pike Place Market, Kukuruza
was started by Robert Hicks, who was nevecags
. WL From
natural popcorn to kettle corn to everything gourmet,
Kukuruza has come up with a Seatle gif that you can

[dm[ollz] open directory project

Help build the largest human-edited directory 700,000 Industrial and Find components, MRO
Copyright © 2012 Netscape commercial suppliers products, materials &
for all spends. equipment by spec.

DIRECTORIES
START WITH FREE

[Ty r— ThomasNet.com

G Where serious buy
Arts Business One FREE platform. Six powerfu

Movies, Television, Music. Jobs, Real Estate, Investing..

Games Health

Video Games, RPGs, Gambling... Fitness, Medicine, Alternativ B UYE RS & E N G I N E E RS
Kids and Teens News

Arts, School Time, Teen Life... ~ Media, Newspapers, Weathet Solve your most difficult sourcing challenges.
Reference Regional

Maps, Education, Libraries.. US, Canada, UK, Europe...

Shopping Society
Clothing, Food, Gifts... People, Religion, Issues...
World

Catald, Dansk, Deutsch, Espaiiol, Francais, Italiano, BZ5EE, Ne:

Supplier Discovery Product Sourcing

5,066,513 sites - 96,160 editors - over 1,C

FIND MORE LINK
OPPORTUNITIES

Link with

Do a search Related Sites “referrers” from

analytics

using keywords

~

Competitors' sites, industry associations, neighborhood groups,
directories, online publications, online groups (i.e., Google Groups,
vendor sites, social sites)

KNOW YOUR AUDIENCE

Be where your potential customers are
Say things they care about to attract & engage
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BE CHOOSY

* Consider target's preferred sites:
blogs, news sources, directories...

¢ Link with related businesses <l (@ (o) (] (= (@ @ Al (= (e @ 2 e
serving a similar customer (not JEEDEEEEEEEEEE
direct com petltl (@] r]) o w Search sites for demographic and trafic stats.

a 8 @ v
Vi

. | & - W e.com

Offer easy way to link o oestagorionsom —1=
ENCI puinimaangy oo

* Consider geography
+ Significant traffic

QUANTCAST

* Eyeballs you want

PREPARE TO LINK

Granons  MAsEORETIONS  SEADO  EVENTSRSEONS  FAas

HSFF,

=S
F—

I" EVENTS & SPECIALS

* Home page * Blog or specific post
+ Landing page (one

CTA)

+ Specific info page

+ Linkbait (make people
want to link to you) * Press page

10

LANDING PAGES

First page visitors come to

a\\kef
FREE for the next 21 days

the Crikey

Link from ads, SM, etc.

Register now for Crikey Daily Mail, a unique mix YES! Send me
of news, y and leaks Daily

COﬂI’]eC‘t |<e>/WO|"dS, 25 original, must-read articles delivered to you each lunchtime
ads, |anding page o/ Spin-free, mogulfree, independent journalism
COpy and your + Read the tips and rumours before they hit the mainstream

Mail FREE

business Your brrsmtot [ ——
T DON'T CHASE THE
i
o B SOCIAL MEDIA DRAGON
Slay It
11 12
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Percent of 20 to 35 Year Olds (US) With

No Account
L sey
26%
Pinterest

BV

Bautery Ventures

g 40% 399,

70%
e o

60%

Men Wc
50%

439

40% 5%
30%
20%

13%
10% 9%

Facebook Twitter Instagram
0%

DON'T ASSUME ANYTHING ABOUT
YOUR TARGET AUDIENCE WHEN [T
COMES TO SOCIAL MEDIA

www.Pewinternc’c.org/ 2015/01/09/ social—mcclia—uPclatc-ZOH'/

I
C

19% of adult
PoPulation, <age
50, co"egc
educated

52% of adults use 2 or more
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SIZEVS. TARGET

Hi Robbin,

71 of your friends are using TripAdvisor

2 ¥
P AN x J
 mBESe™

B tripadvisor*

Affinity
Geography

Online Publications

Vendors
Competitive Sites

Inbound Traffic

FIND NICHE SITES

foursquare}
=== EveryBlock

nne _ SEEEuiies
q“eenKaoMO €O REEGRE

PIOCG CALAIOC

. 0,9]

VINCELLAR

et ©@tripadvisor
833 bottlenotes ikl
OO0 good people. great wine drl.lnc
@ Delectable Sipp
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ﬁa* ' %/
Ay ”" ‘T'FfE NEW; WAY Lro

‘EQGNYOURHOME

| Y o
B Sign Up with Email f  Sign In with Facebook

Awareness

Engagement

Audience

Doesn't know you

Not in your networks

Knows You

In your networks

[]

N Comments
Objective Drive traffic to website Coni IIItions

SITE SWAG

Opportunities to participate at Houzz

Join networks/groups
Attract bloggers
Social Tactics Posts on social networks
Comment on blogs

Get reviewed
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v

CONTENT

Create, reuse, recycle digital media

SUPPORT THE
PURCHASE CYCLE

Dialog
Conversations
Evangelizing
Interactions

@ Action
@ Desire (Why You?)

Deliver what
they're looking
@ Interest (WIIFM) for at each stage

Attention/Awareness Content

Social Engagement

19
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SIMPLE CONTENT IDEAS

FAQ's &
3,5 and 10 step how-to's

Specific content for different T o
audiences, i.e., press room; landing

pages o O Brost |

Infographics o

CONTENT CURATION

+ Cultivate an audience with A
info they find useful Minding Your Business W

* You don’t have to be HEADUNES ~ EPHOTOS  BUSNESS  TECHNOLOGY LESURE  ARTA ENTERTAN
original

Robbin Block's What
Weave is a Tinder for LinkedIn, minus the ;Qm:maﬁws'?amm Sub

sexy parts | VentureBeat | Deals marketing an enterprise Saa$

= product versus a Saas product for
- SMBS? - Quora
* Publish & Share: Paperl

7]
Storify, Rebel Mouse, BUNAIF, b srosrtowacs e swge g, g2
. budget for a public university and a private university in the
Listly

 Help finding content:
ContentGems

Stick on string. by 27bslash6 on
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BENCHMARK

© SimilarWeb

[ Q
0 Ducttapemarke... Vs. B Blockbeta.com

Traffic Sources ®

3 On desktop, in the last 3 months

77.65%

.
nnnnn

- ‘ Q a

Our Products Resources Company  Pricir

STAY ON STRATEGY

* Are the sites you're using a good match?

* How would you evaluate the traffic you're getting from the sites
you're using?

+ What should you keep? What should you let go?

+ What should you be doing besides social media to drive website
traffic?

* What is the best way to make the most of your time?
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@ blockbeta Options v . .

B o butor Ht?w Do You C.hoose Between Discussion Stats
Wix, Weebly, Jimdo, WordPress
and Squarespace?
02-04-2015 01:48 PM

420 .

I on a forur recenty whrs someons asked th flowing queston. The 32 replies
answer may help solve your dilemma in choosing a platform for building your

website.

02-04-2015 01:48 PM

SITE BUILDERS

o pwe— 13043 views
Low-tech  Some-tech i Tech
\Web pros
12 kudos

WOW!

2/4/15 - 5/1/16

RESULTS

FOUND UNDER “REFERRALS” -~ GOOGLE DOESN'T COUNT MANTA AS A SOCIAL SITE

m FpT— B Joomlal R G Acquisition Behavior
A v o e
Q/ i «~ H B v 8 B Source pages |
- H@Q Sessions % New New Users Bounce Rate Seasg:izn Avg. Session
% < g - Sessions Duration
www blockbetacom/websites html ré F m ‘
857 81.21% 71.41%
MANTA POST oo | Az
“1
t.co 221 (25.79%) 90.95% 201 (28.8 61.09% 1.96 00:00:57
community.manta.com 166 (19.37%) 80.72% | 134 (19.25%) 74.70% 1.52 00:01:27}
1.3% OF MANTA
y AWARENESS QUALITY
13,043 VIEWS
25 26
Social Network
Sessions % New New Users Bounce Rate :age_s g Avg. Session
ession
Sessions Duration
268 86.57% 232 61.57% 00:00:5 [HANK YOU
of Total ) W % of Tota Avg for View: Avg for View
4.26% (6,298) 4.24% (5,474) 81.22% 00:01:01
(-24.19%) (-7.90%)
1. Twitter 229 (85.45%) 90.83% 208 (89.667 60.70% 1.94 00:00:56 1
.
2. Facebook 23 (8.58%) 60.87% 14 (6.03%) 78.26% 2.74 00:00:52 Get free resources:
blockbeta.com/drivers
3. LinkedIn T (2.61%) 57.14% 4 (1.72%) 28.57% 3.14 00:00:40
4. Weebly 4 (1.49%) 50.00% 2 (08 75.00% 1.25 00:00:03
5. StumbleUpon 2 (0.75%) 100.00% 2 (0.86%) 100.00% 1.00 00:00:00 BLOCKbETA
marketing
A Big Picture Approach to Small Business™ L;/
&
RO8BIN g0y
206-335-5929
2. community.manta.com 166 (19.37 80.72% 134 74.70% 1.52 00:01:27} info@blockbeta.com
blockbeta com © copyright Block Media LLC 2015

BEAT OUT FACEBOOK AND LINKEDIN

Trademarks and images are all owned by their respective owners.
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